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PARTICIPATION g¢

STANDARD °« $1,495 UPGRADED « $2,995
* 10’ x 10’ booth space ¢ 10’ x 20’ booth space in premium placement
* Logo, (50) word company description & within your pavilion

link fo your website on GoGreenExpo.com * 1/4 Page Ad in show supplement
* Logo, brief company description and * Logo on Go Green Expo homepage

website on GoGreenExpo.com * Featured listing (250 words) on
* (5) job postings on GoGreenExpo.com GoGreenExpo.com
* (5) complimentary passes * (10) job postings on GoGreenExpo.com

* (10) complimentary passes

PREMIUM » $5,995

* 10’ x 40’ booth space in premium placement within your pavilion (20’ x 20’ if space permits)
e Company logo in newspaper advertisements

* 1/2 page ad in show supplement

e Logo on Go Green Expo homepage

e Enhanced company description on GoGreenExpo.com

e One-time shared email blast to all consumers, buyers & exhibitors (over 10,000)

* (20) job postings on GoGreenExpo.com

* (20) complimentary passes

* Guaranteed Speaking Opportunity

Our Past Los Angeles Go Green Expo

Expo Floor

Interactive Panels Speaker Sessions
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SPONSORSHIPS g¢

Title Sponsor « $100,000

Exclusive Sponsorship - Reserved for One Corporation

* “Presented By YOUR COMPANY NAME” in all Go Green Expo advertising (print, radio, email, direct mail, etc...)
* 20' X 50’ prime booth space

« Title Sponsorship Recognition on website including logo and website link

* KTLA Television commercials (Call for details)

* KTLA & Go Green Expo web presence (Call for details)

* (2) Full page ads in official show supplement (Back Cover)

* Two dedicated email blasts to all consumers, buyers & exhibitors (over 10,000)
* Signage in enfrance and registration areas with sponsor status and logo

* Your company’s own speaking panel

* A VIP meeting room / Hospitality suite for your own company’s use

* 300 complimentary passes to Go Green Expo

Platinum Sponsor ¢ $75,000 - Limited to 3

¢ 20’ X 40’ prime booth space

* Platinum Recognition on website including logo and website link

* One-time dedicated email blast to all consumers, buyers & exhibitors (over 10,000)
* KTLA Television commercials (Call for details)

* KTLA & Go Green Expo web presence (Call for details)

* (2) Full page ads in official show supplement

* Guaranteed speaking opportunity

* Banner on trade show floor recognizing you as a Platinum Sponsor

« Sign with company logo in Registration area

* Company Logo on print advertising, including newspaper, magazines & invitations
¢ 200 complimentary passes to Go Green Expo

Gold Sponsor ¢ $50,000 - Limited to 5

* 20’ x 30’ prime booth space

* Gold Recognition on website including logo and website link

* One-time dedicated email blast to all consumers, buyers & exhibitors (over 10,000)
* KTLA Television commercials (Call for details)

* KTLA & Go Green Expo web presence (Call for details)

* (2) Full page ads in official show supplement

* Guaranteed speaking opportunity

* Banner on frade show floor recognizing you as Gold Sponsor

* 150 complimentary passes to Go Green Expo

Silver Sponsor ¢ $25,000 - Limited to 10

* 20’ x 20’ prime booth space

« Silver Recognition on website including logo and website link

* One-time dedicated email blast to all consumers, buyers & exhibitors (over 10,000)
* KTLA Television commercials (Call for details)

* KTLA & Go Green Expo web presence (Call for details)

* Full page ad in official show supplement

* Guaranteed speaking opportunity

* Banner on trade show floor recognizing you as Silver Sponsor

* 100 complimentary passes to Go Green Expo

Bronze Sponsor ¢ $10,000 - Limited to 15

* 10’ x 10’ prime booth space

* Bronze Recognition on website including logo and website link

¢ One-time shared email blast to all consumers, buyers & exhibitors (over 10,000)
* KTLA Television commercials (Call for details)

* 1/2 page ad in official show supplement

* Guaranteed speaking opportunity

* Banner on trade show floor recognizing you as a Bronze Sponsor

¢ 50 complimentary passes to Go Green Expo

Additional Sponsorship Opportunities!
* Tote bags ($5,000 + cost of materials) « Staff branding ($5,000 + materials) ¢ Attendee bracelets ($5,000 + materials)
* Water bottles ($5,000 + materials) « Directional signage ($1,000) ¢« Name badges ($5,000 + materials)
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PROMOTIONAL CAMPAIGN

PRINT ADVERTISING

The print campaign for Go Green Expo LA garnered more than 5.8 million+ media impressions including:

¢ Architects Newspaper e LA Times

e E- The Environmental Magazine * LA Weekly

e Eucalyptus Magazine ¢ Natural Health Magazine
* Kiwi Magazine e Natural Home Magazine
e LA Business Journal ¢ New Visions Magazine

e LA Daily News

¢ No. American Clean Energy Mag

¢ Organic Spa Magazine

* Smart Home Owner

* Spirituality & Health Magazine

» Super Consciousness Magazine
e Supply & Demand Chain Exec
* Whole Life Times & more...

PARTNERSHIPS

Go Green Expo partnered with 70+ organizations resulting in over 6.6 million emails to their members.

¢ Algalita Marine Research e Ecorazzi

Foundation ¢ Eco-Stiletto
* Angeles Sierra Club * Eco-Times Magazine
* Biofuels Business Mag * EDC Magazine
e Clean LA e EnvironmentLA
e Clean Techies ¢ Friends of LA River
e Coco Eco o Green Retailer
e Earth Day Los Angeles
e Earth Island Institute ¢ Holistic Mom's Network
e Eco-HomeResource.com e LA's Best

¢ Healthy Child, Healthy World

* LA County Bike Coadlition

* LA Yoga

* Malibu Foundation

* Mother Earth News

e Nature's Wisdom

* OrganicFoodie.com

* Smart2BeGreen
 Sustainable Travel Int'l.

* TreePeople.org

 Your Daily Thread & more...

PUBLIC RELATIONS

Go Green Expo conducted a massive PR campaign with 9.8 million+ media impressions including:

Radio:

* BBC » Healthy Planet, Healthy Me
» Good Day Talk Radio * KCLA-FM

* Green Talk Network « KCAA

Print:

¢ American Chronicle Press e Green Magazine

¢ Angeleno Magazine e Jewish Journal LA

¢ Architectural Digest Home Edition  * LA Family Magazine
e Bon Appetit e Los Angeles Times

¢ Builder Architect Mag * LA Weekly

e Coco Eco Magazine * LA Yoga

¢ GOOD Magazine ¢ Looking Green Magazine
Television:

* KTLA e Garden Center TV e KBEH-TV
e CNN e Green T with Tamara * KCAL9
* CMC Media e Fox News e KCBS-TV
e EcoTravel TV e KABC-TV e KMEX
Web:

e Eco-Life Institute

e EcoStiletto

e Enviroscape

e Electric Car Examiner
* Gorgeously Green

e AltUse.com

e Alternative Consumer
* Apartment Therapy

e BambooBuddy

e Bee Planet

e Blush.com * Green Building Pro * LA Beez

e Eco Family News * Green Energy News * LA Car

e Eco Salon e Green Guide Network * Mamapalooza
e Eco Seed * GreenOnlyDirectory

e Eco Style * Greenopia * Mr Gadget

e Eco Vegan Gal * Greenopolis * Mynt Green

e Eco-Gift * Greenwala * The Open Daily

e Eco-LA e Healthy Bitch Daily

e Hollywood Beat

e Hollywood Paws

e Hollywood Today

* LA Area Life

* Valley Life Magazine

* Mother News Network

e Qur Green Book

« KFWB-AM
« KKGO
« NPR & more...

¢ Los Angeles Daily News
* Los Angeles Downtown News
* Los Angeles Press Club
¢ Natural Living Magazine
e Santa Monica Observer
* Tradeshow Week
& more...

e CBS2

e PBS

¢ Telemundo

e Univision & more...

* Planet Green.com

e Planet Top

* Pure Nafural Diva

e Recycle Your Day

* LA Political Examiner
* The Daily Green

* The Healthy Voyager
* The Huffington Post
e The LA Report

* This Green Place

* Treehugger

* VegSource.com

e Vital Juice & more...
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EXHIBITOR APPLICATION < April 15 - 17 2011 ¢

L?

Step 1. EXHIBITOR INFORMATION

Company Name: Website:

Contact Name: Title:

Address: Email:

City: State: Zip:

Tel: Fax:

Billing Contact: (if different) Billing Tel:

Billing Email: Billing Fax:

Biling Address: City: State: Zip:

a Sponsorship

select pavilion:

Step 2. BOOTH SIZE & PAVILION SELECTION
Standard Upgraded Premium Event Total
$1,495 $2,995 $5,995
Q Q Q $

Grand Total $

Q energy / conservation/ recycling A travel / transportation O kid zone U business / electronics
U health / beauty / fashion O pet pavilion U home /buidingd food / beverage

For sponsorship opportunities, please contact Bradford Rand at BRand@GoGreenExpo.com or 212.655.4505 ext. 223

Step 3. PAYMENT

BY SIGNING BELOW, | AGREE TO THE GRAND TOTAL AND THE TERMS ON THE FOLLOWING PAGE AND ACKNOWLEDGE

If paying by credit card, please fill out the following:

Credit Card Number:

Name on Card:

payment policy:

* 50% deposit due w/ registration form; remaining 50% due 60 days prior to event

* invoices 30 days past due are subject to 2% monthly late fee

« registration forms submitted within 90 days of event must be paid in full
cancellation policy:

¢ cancellations must be in writing

* notice received 90+ days before event will be refunded 50%

» cancellations within 60 days of even will be given a full show credit

Internal Code: 02162011

Printed: Signed:

THAT GO GREEN EXPO IS NOT RESPONSIBLE FOR SHIPPING OR DRAYAGE COSTS ASSOCIATED WITH EVENTS.

Date:

Expiration Dafte:

Authorized Signature:

American Express 1 Visa d Mastercard 4

CVV Code:

Please make checks payable to Go Green Expo
payment address & contact information:

GO GREEN EXPO, LLC

276 5th Avenue, Suite 906

New York, New York 10001

tel: 858-259-3715 fax: 212.655.4501

All dates subject to change

FAX BACK TO 212.655.4501




(72)
Z
o
=
(@]
Z
O
O
o
(2)
=
oz
(L]
[

terms & conditions

1. In these Regulations and Conditions, the term “Exhibitor” includes all
employees of such, and any “co-exhibitor” and any employees of such, and
the term “Exhibition” shall be deemed to mean GO GREEN EXPO. The term
“Organizers” refers to Go Green Expo

2. The Organizers reserve the right to refuse the application of any party whose
product, service, or proposed exhibit is not in keeping with the character of the
exhibition.

3. Exhibitor agrees to make payment for space as outlined on the registration page
of this agreement. If payments for space are not made when due, the Organizers
may, at their sole discretion, re allocate space allotted to the Exhibitor.

4. The Organizers shall have full power to determine in every respect the allocation
of area and position of space.

5. Exhibitor shall occupy the space allotted to them no later than 5 P.M. on the
day before the opening of the Exhibition. In the case of default, from any cause
whatsoever, the Organizers shall have the right to re-assign or otherwise deal with
this space. Subletting of exhibit space is not permitted.

6. Exhibitor is responsible for the cost and erection of tables, counters, or other
contrivances for displaying goods and for all support services including, but not
limited to, such matters as cleaning, electricity, plumbing, and drayage.

7. While participating in the exhibition, Exhibitor agrees to comply with all
applicable municipal, state and federal laws and with the provisions of any labor
agreements which might cover activities conducted within the exhibition facility,
and with all Rules And Regulations of the venue. Exhibitor agrees to indemnify the
Organizers against any claim, action, or loss occasioned by any breach thereof.
8. All materials used for the building, decorating, draping or covering of booths
and/or stands must be non-flammable, or rendered so by being immersed in a
fire-proofing solution. All exhibits are subject to inspection by the public safety
authorities having jurisdiction over the exhibit facility and the Exhibitor agrees to
comply with the ruling of said authorities on all matters.

9. Liability insurance of no less than $1,000,000 property damage and personal
injury, with Broad Form endorsement, naming Organizers as an additional insured,
and requiring at least 30 days prior notice to Organizers of cancellation or material
modification, must be obtained by Exhibitor at its own cost and expense. Exhibitor
agrees to provide Organizers with certificates of insurance or duplicate policies no
later than 90 days prior to opening, and with further evidence of insurance upon
request. In no event shall Organizers be responsible for any loss of or damage to
Exhibitor property occasioned by theft or other insurable casualty. Exhibitor shall
obtain atits own cost and expense theft and casualty insurance in an amount equal
to the value of Exhibitor’s property and shall provide Organizers with proof of such
insurance upon request. The Organizers assume no risk; and by the acceptance
of this agreement, the Exhibitor expressly releases the Organizers of and from any
and all liability for any damage, injury or loss to any person or goods which may
arise from the rental and occupation of said space by Exhibitor, and agrees to hold
and save the Organizers harmless of and from any loss or damage (including but
not limited to attorney’s fees and other similar costs of defending claims or law suits
brought against the Organizers) by reason thereof. The Exhibitor’s duty to hold and
save the Organizers harmless hereunder shall not be affected by any contention
that the Organizers were negligent, and that such negligence was a contributing or
proximate cause of the damage, injury or loss in question, unless and until a court
of competent in a matter involving third party liability finds that the Organizers were
guilty of negligence greater than that of the Exhibitors and that the Organizers’
negligence proximately caused the damage, injury or loss in question.

10. Inno event shall the Exhibitor have any claim for damages of any kind against
the Organizers in respect to any loss or damage, direct or consequential, because
of the prevention, postponement, or abandonment of the Exhibition, by reason
of any of the events referred to in Condition 10, or otherwise if for any reason
beyond the Organizers’ control the Exhibition facility becomes wholly or partially
unavailable for the holding of the Exhibition; and, in such an event, the Organizers
shall be entitled to retain all sums paid by Exhibitors or such part thereof as the
Organizers shall consider necessary. If, in the opinion of the Organizers, by re-
arrangement or postponement of the period of the Exhibition, or by substitution of
another hall, or building, or in any other reasonable manner, the Exhibition can be
carried through, this contract shall be binding upon the parties, except as to the
size and position of exhibit space, which the Organizers may modify as they deem
necessary under the circumstances.

1. The liability of Organizers to Exhibitor for all claims relating to the Exhibition
or this application, in contract, tort, or otherwise, shall not exceed the amount of
the fees paid to Organizers by Exhibitor in connection with this application. In no
event shall Organizers be liable to Exhibitor for any consequential, indirect, special
or incidental damages, even if Organizers have been advised of the possibility of
such potential loss or damage. The forgoing limitation of liability and exclusion of
certain damages shall apply regardless of the success or effectiveness of other
remedies.

12.  Exhibitor agrees to confine all selling and promotional activity to the space
allotted by this contract and not to distribute printed matter or materials of any
nature in the aisles, entrances, or exits.

13. Non-transferable passes of admission will be supplied to Exhibitors for
distribution to their personnel. Exhibitors will not be admitted to the exhibit facility
without such passes. The Organizers reserve the right to limit the number of
passes issued to any Exhibitor.

14, The right to distribute and/or sell any article of food, drink, or tobacco is

g5

held by catering concessionaires authorized by the owner of the exhibit facility.
No Exhibitor may sell, give away, or distribute any such article without the written
consent of the Organizers. The foregoing should not be construed to prevent
the Exhibitor from distributing product samples, in accordance with the venue
regulations.

15, The Organizers accept no responsibility for breakdown or failure of any of the
services provided for, or in connection with, the Exhibition.

16. The Organizers reserve the right to refuse any person, including any employee
of an Exhibitor, admission to the Exhibition at their discretion.

17 Without prejudice to the rights and remedies of the Organizers in respect
to any breach of the Contract on the part of the Exhibitor, the Organizers may at
their discretion allow the Exhibitor to withdraw from the exhibition subject to the
following conditions:  (a) The Exhibitor must give written notice to the Organizers
that he desires to withdraw. If the Organizers allow such withdrawal, they will notify
the Exhibitor of their decision in writing; (b) Any such notification by the Organizers
to the Exhibitor will constitute a cancellation of the Contract subject to the payment
by the Exhibitor to the Organizers as outlined on the face of this contract; (c)
Upon payment of such amount to the Organizers by the Exhibitor, the Contract
shall be cancelled and neither party shall have any further claim against the other.
18. The Organizers reserve the right to alter, add to, or amend any of these
Regulations and Conditions. Should any question arise, whether or not provided
for in these Regulations and Conditions, the decision of the Organizers shall be
final. No alteration, addition, amendment or waiver to or of, these Regulations and
Conditions shall operate to release any Exhibitor from this Contract.

19. The purpose Go Green Expo is to promote the sale and use of green products
and related equipment and services. Exhibits must be consistent with this purpose
and must adhere to the following standards: (a) No exhibitor shall discourage
or promote the limitation, use, distribution, or marketing of any organic product or
related product or service. (b) Exhibitors may encourage or advance their own
products, equipment or services. However, exhibitors shall not unfairly criticize
the products or methods of any other exhibitor.  (c) No exhibitor shall directly or
indirectly promote or advertise any idea or product, which is inconsistent with the
stated purpose of this exhibition.  (d) No exhibitor shall infringe the copyrights,
trademarks, or other intellectual property of any third person or unfairly compete
with other exhibits. () No exhibit shall have an undesirable or unreasonable
deleterious effect upon another’s exhibit. ~ (f) The organizers reserve the right
to prohibit or remove any exhibit which, in their sole discretion, detracts from the
general character of the exhibition as a whole, or consists of products or services
inconsistent with the purpose of the exhibition. The right to prohibit includes, but is
not limited to such persons (dressed in a sexually aggressive or offensive manner),
things, conduct, printed matter or anything of a character which the organizers, in
their sole discretion, determine objectionable.

20. As an accommodation to Exhibitor, Organizers may list Exhibitor in a catalog
prepared and distributed in connection with said Go Green Expo. Organizers shall
have no liability to Exhibitor for any errors or omissions contained in such catalog.
21. This agreement may be terminated by Organizers at any time on the breach
of any of the conditions by the Exhibitor, or breach by the Exhibitor of any other
contract he may have with Organizers or their affiliates, including failure to make
payments when due pursuant to any such contract, and thereupon all Exhibitor’s
rights hereunder shall cease and terminate, and any payments made by him
on account hereof prior to said termination shall be retained by Organizers as
liquidated damages for such breach, and the Organizers may thereupon resell
said space.

22.  Approval of this contract is at the discretion of Organizers. Approval may
be withheld, among other reasons for: (1) Poor credit history, including but not
limited to past due amounts owing to Organizers or any affiliate of Organizers.
(2) Violations of Conditions, Rules and Regulations of contract provisions in any
previous Event conducted or sponsored by Organizers or their affiliates.

23.  Termination of Exhibit. In the event that the premises in which the Exhibition
is to be conducted shall become, in the sole discretion of Management, unfit for
occupancy, or in the event the holding of the Exhibition or the performance of
Management under the contract are substantially or materially interfered with by
virtue of any cause or causes not reasonably within the control of Management,
the Exhibition may be terminated or moved to another appropriate location at
the sole discretion of Management. Management shall not be responsible for
delays, damage, loss, increased costs or other unfavorable conditions arising by
virtue of cause or causes not reasonably within the control of Management. If
Management terminates this contract and/or the Exhibition (or any part thereof),
then Management may retain such part of an Exhibitor’s rental fee as shall be
required to recompense Management for the expenses incurred up to the time such
contingency shall have occurred and there shall be no further liability on the part
of either party to the other. For purposes hereof, “cause or causes not reasonably
within the control of Management” shall include, but not be limited to: fire, casualty,
flood, epidemic, earthquake, explosion, accident, blockade embargo, inclement
weather, hurricane, tornado, governmental restraints, declaration of public
emergency, strike, lockout, boycott or other labor disturbance, technical or other
personnel failure, local, State, or Federal, ordinances, rules, orders, decrees, or
regulations and/or any Act of God.

24.  Each 10x10 booth includes 5 complimentary exhibitor badges. All booth
packages are furnished with 1 table, 2 chairs, company booth signage & a waste
paper basket.



